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Search is undergoing its biggest transformation in a
decade. With AI Overviews, generative answers, predictive
search behaviour, and shifting ranking signals, traditional
SEO tactics no longer guarantee visibility. Brands relying on
old playbooks are already losing ground and are
experiencing traffic drops, unpredictable performance, and
content that fails to appear in AI-summarised results.

Now imagine entering 2026 with complete clarity on how
AI-driven search works. Instead of guessing what Google or
Bing will prioritise next, you’ll understand the mechanics
behind generative ranking, entity signals, experience-led
content, and AI-powered search evaluation. You’ll know how
to create content that not only ranks but gets surfaced,
cited, and recommended by AI systems.

This advanced two-day workshop is built for marketing and
digital leaders who already understand SEO fundamentals
and now need to future-proof their search strategy.
Powered by the latest developments in Search Generative
Experiences (SGE), conversational search, semantic
optimisation, and AI-assisted content production, this
workshop equips you with practical frameworks to stay
visible even as search becomes increasingly autonomous.

Day 1 focuses on the new rules of organic visibility in AI-
driven search. Day 2 equips you with tools to redesign your
SEO strategy, integrate AI into production workflows, and
build a measurable, resilient roadmap for 2026.

You’ll leave with a refreshed SEO blueprint, content
architecture recommendations, and a 30-day optimisation
checklist ready to deploy immediately.

Course Overview
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Course Objectives
& Why?
Objectives
By the end of this workshop, you will be
able to:

Explain the impact of AI on search
behaviour, SERP layouts, and content
discovery.

Evaluate current SEO strategies for AI-
readiness and brand visibility.

Optimise for featured snippets, AI-
generated answers, and People Also
Ask results.

Integrate E-E-A-T principles and
content quality signals into brand
content strategy.

Apply technical and on-page SEO best
practices to support AI-friendly
indexing and ranking.

Develop a 90-day SEO action plan
tailored to their organisation.

Why This Workshop Is
Different?
This workshop is designed to equip
decision-makers with AI-first strategies
and actionable insights.

Goes beyond traditional SEO to focus
on how search engines now consume
and present content through AI-
generated results.

Designed for decision-makers, the
workshop blends strategic insight with
practical guidance that can be
implemented by teams or agencies.

Includes live analysis of participant
websites and competitor sites in AI
search results.

Participants leave with a personalised
90-day action plan that connects SEO
improvements directly to business
goals.

Covers the latest developments in
Google’s Search Generative Experience
(SGE), Bing Copilot, and other AI-
powered search tools in 2026.
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Module 1: How AI is Changing Search

You’ll explore Google’s Search Generative Experience (SGE), Bing
Copilot, and ChatGPT search. You’ll examine how search results
pages have evolved from traditional “10 blue links” to AI answer
snapshots and discuss how these changes impact click-through
rates and brand discovery. This session is crucial because it helps
you understand the AI-driven search landscape and anticipate
how your brand can remain visible and competitive.

Module 2: Shifts in Search Intent & Behaviour

You’ll discover how users are phrasing queries in the AI era and
explore new opportunities for your content to surface in AI-
generated results. You’ll also learn about the “zero-click” reality
and alternative brand touchpoints outside your website. This
session is important because it equips you to maintain visibility
and engagement even when users don’t click through directly.

Module 3: Featured Snippets & AI Answer Optimisation

You’ll learn what makes content eligible for AI-generated answers
and how to structure it for direct extraction. You’ll also explore
internal linking and topic clusters to strengthen authority. This
session matters because it gives you practical strategies to
increase your content’s discoverability and influence in AI-
powered search results.

Module 4: Case Study Analysis

You’ll review AI-friendly, high-ranking pages from different
industries. You’ll identify patterns and strategies that you can
replicate in your own work. This session is valuable because it
transforms learning into concrete, real-world applications you
can implement immediately.

Agenda Day 1
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Course Schedule

08:30-09:00     09:00-10:30     10:30-11:00     11:00-13:00     13:00-14:00     14:00-15:30     15:30-16:00     16:00-17:00
Registration      Upskilling          Break              Upskilling        Break                Upskilling        Break                Upskilling

All modules will be delivered
across Day 1 and Day 2.

However, the trainer may
adjust the sequence, modify

content, or emphasize
specific topics based on the

delegates' skills and
experience.



Module 5: E-E-A-T & Content Quality Signals

You will start with the session on E-E-A-T & Content Quality
Signals, where you’ll explore how E-E-A-T principles align with AI
ranking systems. You’ll learn practical ways to build trust and
credibility at scale and discover how to demonstrate your
expertise and authoritativeness across all your content.

Module 6: Technical SEO Essentials for AI

You’ll learn how to optimise Core Web Vitals, page speed, schema
markup, and structured data for AI parsing while ensuring
accessibility and mobile-first indexing. By the end, you’ll know
how to make your site AI-ready and fully optimised for visibility

Module 7: On-Page SEO & Content Refreshes

You’ll optimise headings, summaries, and FAQs, refresh high-
value pages for AI relevance, and repurpose content to maximise
visibility across multiple search touchpoints.

Module 8: Personal SEO Action Plan Development

You’ll create your own 90-day AI-SEO roadmap using a guided
framework. You’ll prioritise quick wins versus long-term
investments to ensure both immediate results and sustainable
success.

Module 9: Wrap-Up & Q&A

You’ll share your action plan in small groups, address your
specific challenges, and leave with final takeaways, resources,
and a clear roadmap to implement AI-ready SEO strategies within
your organisation.

Agenda Day 2
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Course Schedule

08:30-09:00     09:00-10:30     10:30-11:00     11:00-13:00     13:00-14:00     14:00-15:30     15:30-16:00     16:00-17:00
Registration      Upskilling          Break              Upskilling        Break                Upskilling        Break                Upskilling

All modules will be delivered
across Day 1 and Day 2.

However, the trainer may
adjust the sequence, modify

content, or emphasize
specific topics based on the

delegates' skills and
experience.



Role Relevancy Why?

Chief Marketing Officers
(CMOs) ⭐⭐⭐

AI search impacts brand visibility at scale. This
programme helps you future-proof strategic
growth.

Heads of Digital & Marketing
Directors

⭐⭐⭐
Lead teams with clarity on how AI search
changes content, SEO, and digital performance.

Marketing Executives ⭐⭐⭐
Strengthen your ability to plan, evaluate, and
execute AI-ready SEO initiatives.

Digital Marketing Managers ⭐⭐⭐

You manage the daily performance. Learn how to
protect rankings and improve visibility in AI-
driven SERPs.

Senior Content Strategists ⭐⭐⭐

Build content structures and narratives that
remain discoverable even when AI rewrites
results.

Social Media Managers ⭐⭐
Understand how search impacts content
distribution and discoverability across platforms.

Brand Managers ⭐⭐
Ensure brand identity, messaging, and authority
remain strong in generative search.

Content Creators & Writers ⭐⭐
Learn how to craft content that AI surfaces,
summarises but still clicks through.

Performance Marketing
Specialists

⭐⭐
Strengthen organic visibility to reduce reliance
on paid advertising.

Who Should Attend?
This workshop is suitable for both experienced and intermediate level professionals seeking to
deepen their knowledge and looking to build a strong foundation in AI and SEO marketing
strategies, including but not limited to:

⭐⭐⭐ Highly Relevant       ⭐⭐ Relevant       ⭐ Somewhat Relevant 
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Elizabeth Taylor is an experienced business & marketing trainer with over 25 years of
expertise in business strategy, training, and execution. Passionate about bringing clarity to the
evolving world of digital marketing, she equips professionals with the strategies and tools
needed to grow their businesses.

A fully qualified trainer, she holds an ACLP training certificate and a postgraduate diploma in
adult education. Elizabeth specializes in business and marketing audits, digital marketing
training, and 1-on-1 business coaching. She helps professionals and entrepreneurs refine their
goals, target market, communication strategies, and content. Her client portfolio includes
global brands like Apple, Moët, Novartis, and L’Oréal, as well as SMEs across industries such as
coaching, food & beverage, fashion, and non-profits.

Previously, Elizabeth spent 12 years in professional academia, tutoring digital marketing for
Ascento Learning & Development and Google Squared, and teaching UK-based CIM marketing
courses. She also built her early career in the entertainment industry, leading marketing
campaigns for Warner Bros. and Universal Pictures, including major franchises like Harry
Potter and Fast and Furious.

Course Trainer

Elizabeth Taylor

Lead Trainer:

AI & Digital Marketing Trainer
Professional Speaker & LinkedIn Top Voice
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Click the registration link here:
https://www.skill-lyft.com/workshop-series-registration-form,

OR scan the QR code below and complete the online form. 

We’ll review your submission and email the relevant documents:
If applying for HRD Corp grant: You’ll receive supporting
documents to complete your grant application.
If not applying for grant: You’ll receive an invoice for direct payment.

Skill Lyft (M) Sdn. Bhd. is a registered Training Provider with HRD Corp. 
All courses approved by HRD Corp.

For more information / enquiries, please contact:

+60 11 3613 4122               hello@skill-lyft.com               www.skill-lyft.com
          

Skill Lyft (M) Sdn. Bhd. 202201042066 (1487763-T)
Level 3, Wisma Suria, Jalan Teknokrat 6, Cyber 5, 63000 Cyberjaya, Selangor, Malaysia.

Standard Fee
RM3,500/pax

Group Fee
RM3,350/pax

This document may not be reproduced, stored in a retrieval system, or transmitted in any form or by any means,
including electronic, mechanical, photocopying, recording, or any similar method, without prior permission from Skill Lyft (M) Sdn Bhd.

Let’s Level Up!

Fees are per participant and inclusive of SST.
Group fees apply for three (3) participants and above.
This course is 100% claimable under HRD Corp Claimable Course
(SBL-KHAS) Scheme: Employer-Specific Course.
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How to Register?
STEP 1

STEP 2

Are you ready to empower your skills and
ultimately elevate your career?


